Running head: MARKETING TRENDS                                                                                         1

  MARKETING TRENDS                                                                                                               2








Marketing Trends
Student’s Name
Institutional Affiliation













[bookmark: _GoBack]Marketing Trends
A Strategic Management plan is a process that has for a long time enabled various industries to utilize their resources towards the achievement of the set goals.  Shim, Kim & Altmann (2016) adds that such management plans acted as the blueprint of the right direction for most industries. Modernization of the marketing sector has come with myriad trends aimed at informing the future marketing directions of most companies. The new technology, new audience, and even entirely new behaviors have so far altered the marketing system (Dadwal & Hassan, 2016). The technological practices coupled with increased social media marketing and more focus on the customer’s experience has coined a new phrase in the marketing sector (Kolliesuah et al., 2020). Companies have therefore adopted the phrase: right-time marketing in the place of real-time marketing. This paper will attempt to explore the top new trends in the marketing sector. Such trends like influencer marketing, augmented reality and artificial intelligence will be expounded in the attempt to informing refined future marketing trends in the industrial sector.
 To begin with, influencer marketing is one of the best marketing trends that has proved effective for most companies. According to Kolliesuah et al. (2020), Influencer marketing is part of the digital marketing that uses the digital platform to boost marketing innovations and sales promotion. The use of such digital sites as Instagram, YouTube, and Facebook has made it easier for most companies to influence many people about their products (Amado et al., 2018). Companies have successfully addressed specific groups through influential campaigns by availing their products to their targeted customers. The trend has been quite ideal in attracting the attention of esteemed customers through the advertisements. In that line, there has been a significant mark of widespread sales due to the trust and credibility established by the trend.
Secondly, Augmented Reality: AR technology had been an ideal marketing trend for most companies over recent years. Dadwal & Hassan (2016) defines AR technology as a marketing trend that allows for the combination of digital and print sources on unique brands. In that regard, customers get explicit information regarding a particular product offered by a company. Smartphones have ideally played a significant role in this sector (Amado et al., 2018). Customers through their smartphones get free access to the products. The customers thereafter get acquitted with product experience based on the functionality and the efficiency of the identified product. The use of AR technology has been effective for several companies as they find room to respond to their clients, gets feedback from their target groups thus standing out positively from the competition by other companies.
Artificial intelligence is another effective marketing trend in the marketing industry. Artificial intelligence also referred to as machine learning is a software-based program that corresponds to human intelligence and action (Peterson et al., 2018). AI application is instrumental in marketing as it helps in controlling various marketing processes. AI marketing takes the e-commerce and the retail forms thus providing customers with insights into the marketing trends. As Amado et al., (2018) suggest, many companies use conversational Chatbots, a form of AI intelligence program, to ensure steady online customer support hence better performance index.
To wrap it all, self-learning programs, influencer marketing and augmented reality are vital in the marketing field of the future. Such trends are indispensable for companies in their quest for maintaining customer confidence and their product brands. It is therefore imperative for companies to get hold of such innovative technologies in good time to ensure a promising future marketing direction.
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